
REGISTRATION FEES

$495
CRS Sponsor Companies

$595
General Registration

REGISTER AT

retailingsummit.org

ACCOMMODATIONS

Westin Galleria Dallas

$165 Summit Rate

Call 972-934-9494 for 
reservations
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Thursday, October 7
7:15 AM Breakfast and Registration
8:30   Larry Magee, Chairman, CEO and President, 
   Bridgestone Retail Operations LLC 
  “The State of Consumer Expectations and Trends Within the 
  Automotive Aftermarket”
9:30   Sid Keswani, Regional VP, Target
  “Behind the Bullseye: Target as a Retailer and Employer”
11:00  Rachel Bishop, Divisional VP of Strategic Planning and Analysis, Walgreens
  “Walgreens: Serving the Needs of the Multi-Channel Consumer”
12:00 PM Luncheon
1:15   Michael Wood, Director of Syndicated Research, TRU
  “YOUTH TRUTHS: How to Connect with Today’s Millennials” 
2:15   Garrett Boone, Chairman Emeritus, The Container Store
  “Selling is NOT a Four Letter Word”
3:15   Breakout sessions
  Zain Raj, President and COO, Solution Set
  “Tomorrow’s Customers - How Will You Serve Them?”
  Denise Lee Yohn, Consulting Partner, Brand as Business
  “Align and Integrate Your Customer Experiences to Build Your Brand”
4:30   Ken Hicks, Chairman, President and CEO, Foot Locker, Inc.
  “Creating Power Merchandising”
5:30   Networking Reception

Friday, October 8
8:00 AM Tony Rogers, Senior VP, Brand Marketing, Walmart
  Opening Keynote Presention
9:00  Dr. Jim Taylor, Vice Chairman, Harrison Group
  “Recession, Resourcefulness and Rededication: 
  The New American Consumer in the Marketplace”
10:15   James M. Damian, Senior VP, Best Buy’s Experience 
   Development Group and Chairman, Buffalo Wild Wings
  “The Business of Retail: Leadership, Strategy and Innovation”
11:30 AM Closing Remarks
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